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Nepal is among the ten countries in the world with the highest
rate of child marriage and third highest in Asia, after Bangladesh
and India. Over one third of girls in Nepal—37%—marry before
the age of 18 and 0% before the age of 15 (UNICEF's The State
of the World's Children Report, 2016). On 10 August 2017, in
partnership with the Association of Community Radio
Broadcasters Nepal, World Vision International Nepal launched a
five-year campaign 'It Takes Nepal to End Child Marriage' in the
presence of Right Honorable President Bidya Devi Bhandari.
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